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If an ad misleads, we’re here to stamp it out.
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ACROSS

1 Deadly (5)

7 Mollify (7)

8 Falsehood (3)
9 Citrus fruit (9)
11 Accede (5)

12 Sensible (8)
16 Intensity (8)
20 Turnover (5)
21Taking on (9)
23 Apair of (3)
24 Cheat, con (7)
25 Challenged (5)

DOWN

1Leaves (7)

2 Hypothesis (6)

3 Discarded rubbish (6)
4 Daybreak (4)

5 Compass reading (7)
6 Gemstone (5)

10 Remorse (5)

13 Exasperate (5)

14 Lengthen (7)

15 Man-like robot (7)
17 Embraced (6)

18 Superior (6)

19 Song part (5)

22 Thought (4)
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